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Promotion of 3010 campaign
for banquet buffets

19

We introduce to organizers
the 3010 campaign being promoted
by the Ministry of the Environment.
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Reuse of products
nearing expiry dates
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We provide bread unsold
by the delicatessen at the lounge
for free.
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In recognition of these initiatives,

Yokohama Royal Park Hotel takes responsibility toward achieving

Promotion of
food waste recycling
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We generate biogas from food
waste for use as renewable energy
in power generation.
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Introduction of
fair trade products

We use certified wine and coffee
with Fairtrade International
certification.
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o the Sustainable Development Goals.
~ Together with addressing issues, we undertake various initiatives to earn
the trust of society, guests, and business partners.

Effective use as
vegetable broth

We use vegetable scraps
and such effectively for broth
instead of throwing them away.

'

Sale of “loss flowers”
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We sell bouquets made mainly
from unused flowers originally

bought for decorative purposes.
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Introduction of
biodegradable straws

We use biodegradable straws

that are friendly to the environment.
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Environmentally
friendly guest rooms
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We use eco-friendly amenities and
mineral water using 100% recycled
PET bottles in some guest rooms.
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we received the following certifications.

+ Certified and registered as a Kanagawa SDGs Partner being
promoted by Kanagawa Prefecture (May 2022)

+ Attained “Supreme” certification, the highest level for businesses,

under Yokohama City’s “Y-SDGs” certification system for the SDGs

(July 2022)
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